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If there are any questions, comments or concerns pertaining to the use of the ABC
Technologies brand, please contact ABC Technologies Sales & Marketing at Head Office

via phone or email at (416) 246-1782 or marketing@abctech.com.




INTRODUCTION

Corporate Identity refers to the all-encompassing image of a company like ABC Technologies. This identity must be
maintained and facilitate the vision outlined by the Executive Team. The ABC Technologies logo and brand carries
with it over four-decades worth of history. One that exudes a commitment to high quality, has a strong design
philosophy, and products that exceed their requirements. In order to support our global organization, we have

created these Brand Guidelines.

These Brand Guidelines must be strictly adhered to by any affiliates who request the use of ABC Technologies
branding on any materials, such as paper or electronic applications. We must use these guidelines to ensure
consistency throughout all the materials that our branding is used in such as (but not limited to) Powerpoint
presentations, Excel spread sheets, legal documents, marketing materials, Microsoft Word documents, and any

other material linking to the ABC Technologies website.

As ABC Technologies continues to grow, it is everyone's responsibility to ensure the uniformity of our brand and it's
encompassing vision. These guidelines are intended to assist in that regard. If you have any questions about the

Brand Guidelines, please contact our Marketing Department at ABC Technologies' head office at (416) 742-4037.

Thank you for your continued support.

—The Marketing Department




APPROVED LOGO USAGE

The ABC Technologies brand can take different forms in order to fit within various different medias in both real
world and digital environments. Some production may have restrictions or not have colour at all (i.e. tooling, laser
cutting, CNC routing, embossing etc.), at which time the one colour logo option would be used. Based on the
media size and colour options (also reference colour section), please choose an acceptable version of the ABC

Technologies logo that best fits your media. For any custom requests, please contact the Marketing Department.

PRIMARY LOGO USAGE

Vertical Logo with tagline Horizontal Logo with tagline

A ABC TECHNOLOGIES
ABc TECHNOL“GIES INNOVATION IN PLASTICS & LIGHTWEIGHTING

INNOVATION IN PLASTICS & LIGHTWEIGHTING

SECONDARYLOGO USAGE

Vertical Logo without tagline Horizontal Logo without tagline

A 4\ ABC TECHNOLOGIES

ABC TECHNOLOGIES

WORDMARK ONLY USAGE

The wordmark can be used as a stand alone (with and without the tagline), yet is tertiary on the hierarchy of desired use of the brand. The use of

the primary and secondary version of the brand take precedence over this use.

ABC TECHNOLOGIES ABC TECHNOLOGIES

INNOVATION IN PLASTICS & LIGHTWEIGHTING




APPROVED LOGO USAGE

NEGATIVE LOGO USAGE

Applicable to versions both with and without tagline. Used when the logo is placed on a darker background.

/\ ABC TECHNOLOGIES

ABc TEGHNOL"GIES INNOVATION IN PLASTICS & LIGHTWEIGHTING

INNOVATION IN PLASTICS & LIGHTWEIGHTING

ONE COLOUR LOGO USAGE

The one colour logo versions vary in layout the same as the full colour variations would; with and without tagline, vertically and horizontally.

A /N ABC TECHNOLOGIES

ABc TECHNO'_“GIES INNOVATION IN PLASTICS & LIGHTWEIGHTING

INNOVATION IN PLASTICS & LIGHTWEIGHTING

LOGOMARK USAGE

The iconic "A" logomark can be used as a standalone design element when applicable, so long as there is a primary or secondary logomark

A A

IMPLEMENTING SUBSIDIARY DIVISIONS, BRANDS OR PLANTS

Please follow the example below when placing additional subsidiary brands with the ABC Technologies brand. The secondary name is written in

present elsewhere within the design space.

the Oswald typeface (light), centered on the vertical logo and right aligned on the horizontal logo, with tracking set at 100. All subsidiary brand

application must be first approved by the marketing team before use. The same guidelines are applied to all subsidiary brands.

ABc TEcHNoloGIEs A INNOVATION IN PLASTICS & LIGHTWEIGHTING INNOVATION IN PLASTICS & LIGHTWEIGHTING

INNOVATION IN PLASTICS & LIGHTWEIGHTING Plésticos ABC Spain Plasticos ABC Spain

Plasticos ABC Spain




IMPROPER LOGO USAGE

Below are a few examples of improper and disapproved use of the ABC Technologies logo. In the event of improper

logo usage, the artwork must be revised, reprinted, reproduced or replaced in order to fit within the Corporate

Identity Guideline criteria. If you are unsure if your artwork meets brand criteria or require special exemptions,

please address any concerns to the Marketing Department.

5 A
ABC TECHNOLOGIES

INNOVATION IN PLASTICS & LIGHTWEIGHTING

Changing typefaces or weights.

Placing the logo on an angle or

upside down.

Adding busy background images

behind the logo

ABC TECHNOLOGIES

INNOVATION IN PLASTICS & LIGHTWEIGHTING

The use of custom shades of

red or custom colours.

ABC TECHNOLOGIES

INNOVATION IN PLASTICS & LIGHTWEIGHTING

Removing or adding elements

within the logo.

B A

ABC TECHNOLOGIES

INNOVATION IN PLASTICS & LIGHTWEIGHTING

Revising spacing between logo

elements.

ABC TECHNOLOGIES

INNOVATION IN PLASTICS & LIGHTWEIGHTING

Realigning the logomark.

m OTHER

MEDIA
ABC TECHNOLOGIES

INNOVATION IN PLASTICS & LIGHTWEIGHTING

Lack of minimum negative

space around the logo.

m ABCTECHNDLORES

IXNDVATION 1N PLASTICS & LIGHTHEIGHTING

ABC TECHNOLOGIES

INNOVATION IN PLA STICS & LIGHTWEIGHTING

Stretching or skewing the logo.




SPACING & SCALING

The ABC Technologies logo is our most recognizable asset. Along with the logo’s notariety, it is also a registered
trademark in several jurisdictions. Accordingly, the logo should always be placed in a respectable area with
appropriate negative space around it and again, not altered in anyway unless approved by ABC Technologies'

Marketing Department. Please reference the diagram for minimum size requirements for the logo within all medias.

Primary Logo (with tagline) minimum spacing Secondary (Horizontal with tagline) Logo minimum spacing

JAN

l_ l_ INNOVATION IN PLASTICS & LIGHTWEIGHTING
|

ABC TECHNOLOGIES A 5 i soci

INNOVATION IN PLASTICS & LIGHTWEIGHTING

Monogram scaled at
‘ 50% for minimum spacing

Smallest acceptable Digital sizes (tagline to be removed)

A A\ 1B TECHNOLOGIES

ABC TECHNOLOGIES

Smallest acceptable print size (tagline to be removed)

A A ABC TECHNOLOGIES

ABC TECHNOLOGIES




COLOUR USAGE

The use of ABC Technologies brand must adhere to the various colour palette options in print and digital mediums.
The full colour logo should be used where possible. If there are colour constraints in any media, please reference
the grey scale or one colour version of the brand. When in mediums where the background colour is black, simply
change the “Process Rich Black” to “White” or, only when the medium is white such as various paper stocks, use

the media colour.

Grey scale Logo Usage (applicable to all logo iterations) Full Colour Logo Usage (applicable to all logo iterations)

VAN

ABC TECHNOLOGIES ABC TECHNOLOGIES

INNOVATION IN PLASTICS & LIGHTWEIGHTING INNOVATION IN PLASTICS & LIGHTWEIGHTING

PANTONE 485 C PANTONE 7628 CP
C:8 M:93 Y:78 K:33 C:16 M:97 Y:86 K:54
R:218 G:41B:28 R:218 G:41B:28
#DA291C #DA291C

C:0 M:0 Y:0K:80 PROCESS RICH PANTONE 1815 CP PROGESS RICH
R:82 (G:82 B:84 BLACK C:8M:93 V.18 K:33 BLACK

R:218 G:41B:28

#DA291C




TYPOGRAPHY

The guidelines to type setting and typographic hierarchies are set to be aesthetically pleasing, easy to read and

broad so to be responsive when necessary and acceptable on all forms of media. Within is the hierarchy of type

along with a font stack to showcase acceptable fonts from primary option to the minumum type requirement.

Oblique versions of Oswald are also acceptable given the intent. Any special typeface requests that are not outlined

here must be sent to the marketing department. Italic/oblique versions of the typeface are also acceptable where

necessary. This may not apply to certain visual content such as custom artwork, yet even so, these typefaces must

be adhered to as much as possible.

OSWALD (Primary typeface - Headlines & Subheadings)
Font Stack: Oswald, Roboto, Arial, Sans Serif

Heavy

Medium

Roboto (Secondary Typeface - Body Copy & Annotations)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
01234567890

(21 @#$%8&*)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
01234567890

(52! @#S$%8&*)

Font Stack: Roboto, Arial, Sans Serif

Black

Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
01234567890

(-, @#$%&*)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
01234567890

(., @#S$%&*)

Light

Extra Light

Medium

Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnoparstuvwxyz
01234567890

(2 @HS%EY)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnoparstuvwxyz
01234567890

(7 @HS%EY)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
01234567890

(5 @#S%&*)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
01234567890

(7 @#S%&)




OGO USAGE EXAMPLES

All public stationary materials such as business cards, letterheads, fax sheets, envelopes and/or sales brochures
that can be found in various digital spaces such as MyABC site, the Public drive or directly requested from the

marketing department.

Example of logo use in a print media (promotional flyer). Example of logo use in digital media (website).

ABc T[c“"“loal[s ABOUT  CAPABILITIES ~ PRODUCTS ~ SUPPLIERS ~ CAREERS ~ CONTACT

INNOVATION IN PLASTICS & LIGHTWEIGHTING

SOMOS TECHNOLOGIAS ABC

UN MUNDIAL DE LA GRADA 1DE PEIZAS
DE AUTOMOVILES

Educational Assistance Program offers employees with financial
assistance (tuition reimbursement) for successfully completing
pre-approved courses at an accredited educational institution. Enroll in a

program today to gain the necessary knowledge and skillsets to further
your career at ABC Technologies.

What is Included? -» Am | Eligible? ©

The program covers tuition fees The Educational Assistance Program is
for the following: available to all regular, full-time, non-unionized
Canadian & U.S. employees after six (6)

* University / College Courses
months of employment.

- Professional Designations / Certificate
Programs
« High School Diplomas / GEDs

ABC Technologies will reimburse 100% of the
expenses related to eligible course(s) up to a
maximum of $3,500 CDN (or $3,500 USD)

per calendar year. * a

For more information, please contact your

Manager or Human Resources Representative AB': TEGH"U[DGIES

INNOVATION I8 FLASTICS & UGHTNEIGHTING

ABG TEGH

A privately owned Canadian company since 1974, ABC Technologies
is one of the world's leading automotive systems and components
manufacturers,

We cover every facet of the plastics processing technologies,
systems and components for the global automotive industry. To our




COMMUNICATION STANDARDS

VOICEMAIL SCRIPT
When setting new and existing voicemail systems to your business cellphone and/or
office mailbox, please adhere to the standard voicemail script below.

“Hello, you have reached the desk of (Name Here), the (position) within ABC Technologies (Division/Facility Here). |
am unable to take your call at the moment. Please leave your name, number and any details regarding your call. | will

be sure to contact you regarding this matter as soon as possible. Thank you.”

STANDARD EMAIL SIGNATURE

When setting new and existing email systems to your computer, laptop or mobile device's
mailbox, all ABC employees are to adhere to the standard email signature script below. A copy
of this can be sent to you by request via the Marketing Department or simply copying and

pasting another ABC Technologies employees signature into your own.

Note* The text in brackets is only to indicate the information within that line. Please do not
copy the text within the brackets into your email signatures.

Regards,
John Doe
Position | Department
\.(416) 246-1782 (Ofiice Phone) x 4227(Extension)
N (123) 456-7890 (Cellphone)

B4 your.email@abctech.com

ABc TEGHHOLoGIEs ABC Technologies | Division/Facility

INMOYATION IN PLASIIES & LIEHIWEIGHIING

2 Norelco Drive (Street Address)
WWW.ABCTECH.com Toronto, Ontario (City, Province/State)
MOL 2X6. Canada (Postal/Zip Code & Country)

Confidential: This electronic message and all contents contain information from the ABC Group of Companies which may be privileged, confidential, or otherwise protected from
disclosure. The information is intended for the addressee only. If you are not the addressee, any disclosure, copy, distribution or use of the contents of this message is
prohibited. If you have received this electronic message in error, please destroy the original message and all copies.




ABC TECHNOLOGIES

INNOVATION IN PLASTICS & LIGHTWEIGHTING

Head Office

2 Norelco Drive

Toronto, Ontario

MQL 2X6 Canada

(416) 246-1782
www.abctechnologies.com
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